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The role of cultural heritage preservation in the regional

marketing of the city brand: a case study of the National
Agency for Preserved Sectors
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Abstract :

This study examines the role of cultural heritage

preservation in the territorial marketing of the city branding by
the National Agency for Preserved Sectors. The interview was
directed with a sample of the agency’s frameworks from heads
of departments and some attached to departments, to reveal the
strategy of the National Agency for Preserved Sectors in
Heritage Preservation. The cultural heritage of the city, and the
extent of awareness of the importance of creating the city
branding according to the frameworks of the National Agency
for Preserved Sectors. After the empirical study, the agency's
awareness of the relationship between preservation and
promotion of the city's cultural heritage was revealed by building
its brand and tourism marketing. Although the Algerian state has
not yet made its way to the territorial marketing of cities to
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achieve their competitiveness and make them a means of tourist
attractions.
Keywords: cultural heritage — territorial marketing — city
branding — tourism.
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